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Where on earth
have you been hid-
ing at all this time?

Sunshine: | took
some time away
after the first
album. You know ,
it did go gold. |
took some time to
regroup and
replenish. That
deal with Atlantic
didn't work out.
They merged
with W arner, and
it caused a lot

of delays. I'm
very imp atient,
and | couldn'tt ake
that sort of thing,
so | signed with
Matthew Knowles'
Music W orld
Entert ainment.

Was it intentional
that you would take
a break for this
long?

Sunshine: Oh no,
and it wasn't like
we needed that
big break, but

so many things
can happen at
once.

What have
you learned
throughout
your travels?

Sunshine:

I've learned

that you

always need to
know your craf t.

business behind it.
Get that knowl -
edge. There are
classes and
books. One author
to look for is
Donald Passman.

Know everything
that there is about
it. There is info
that

Talk to me about the
new cd.

Sunshine: W ell,
it's called
"Sunshine at
Midnight". It's a
Macy Gray phrase.
They would always
say, ‘What time is
she going on,” and
she would say
sunshine at mid -
night. It has so
much to do with
everything over
the past few years.
It's been dark at
times, and it can
be depressing.
During the darkest
hour, you can
have sunshine at
midnight. Mike
City, Raphael
Saadiq,
Mathematics,
The
Flint -
stones,
and so
forth
are
pro
ducing
on the
album. We
have a solid proj -
ect. | hope the
fans remember the
good music.

you need to
honor your-
self with.

The talent

is nothing if you
don't know the

sunshineanderson.com
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AL KAPONE

The Memphis Legend

Kapone,
you're a
Memphis and
Mid-South leg -
end in this rap

game. We've been hearing

about Atlant a’s ‘crunk

music’ for going on 6 or 7

years now ... Those of us

who really know , know that

it really st arted in Memphis,

Tennessee as ‘buck music’.

Who was that artist or group

in Memphis that popularized

this sound first?

Al: (Laughing) Man, first just
let me say this..... It's a
Memphis thang. It wasn'’t the
rappers, it was the people in
Memphis who made it popular
in the clubs - hollering ‘Get
Buck’ - with the gangsta
walkin’ and gettin’ wild. It was
the people in the hoods and
projects of Memphis that
brought that; me being young
and seeing this, and I'm sure
that there are some people
who can vouch for me. I'm
probably the first one to bring it
to the stage. Gangsta Pat
came before me, but he was
more on a gangsta dopeboy
level. 8 Ball and MJG, they
were more on a pimp level.
The only artist outside of me
was an artist named Pretty
Tony. He actually had a song
called “Get Buck,” but he didn’t
get buck and get wild like | did
when | hit the stage. | am one
of the first people from this
area to actually show that kind
of energy on stage that hadn’t
been shown before. Some
people almost looked at me
like damn near a hard rock
guy. Cause they had never
seen no rapper get up there
and get as wild as | use to get.

Ok, you've been a busy man
lately. U had three tracks
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featured on the Hustle &
Flow sound track, but what
else have u been up to
lately ?

Al: Well, | co-wrote two of the
hottest tracks of this past sum-
mer: Lil’ Jon’s “Snap Yo
Fingers,” and E-40’'s “U and
Dat,” featuring T-Pain. | also
just finished the new John
Singleton and Craig Brewer
movie, Black Snake Moan .
Everything that happened with
Hustle & Flow has set me up
with what is happening for me
now. The tracks with Lil Jon
and E-40 were a result of the
attention | got from Hustle &
Flow.

How has Memphis changed
since the movie ? Have
things gotten better for the
artist there ? U know , the
way the music industry sees
the city ?

Al: It definitely gave us the
light that we’ve been needing.
Even though Three Six Mafia
and 8 Ball and MJG have been
very successful, it didn’t look
like the city was successful,
just them. It didn’t look like we
had a scene, but we actually
had our scene before ATL had
their scene. Because of the
movie, the industry is starting
to see that Memphis has a dis-
tinct sound. A lot of the newer
artists in the game are starting
to work together. Certain radio
stations are even starting to
support our music more. U
don't have to have a big label
or a big deal to get radio play
now. We got a long way to go,
but it's way better than it was.

A lot of people may think
that this is your first shot at
any kind of notoriety , but
your first album, Street
Knowledge, came out in

1992. We know about u in
the southern st ates sur -
rounding T ennessee, and
even in the California Bay
area because of your affilia -
tion with E-40. Why do u
think it’ s taken so long for u
to get this overdue atten-

tion ?

Al: That's a good question.
Honestly...... It just wasn't my
time back then. God knew
when he wanted me to receive
what I'm gettin. God knows
when he’s ready to open that
door.

The track u produced,
“Whoop Dat Trick,” | heard it
on the radio, blasting out of
car stereo speakers, and
played to death in the clubs;
| rarely ever heard Three Six
Mafia's “It' s Hard Out Here
[For a Pimp], anywhere. So
why do u think it is that they
received an Oscar for a song
that was rarely even heard
and yours got much play?
Do u think Sony used their
muscle to get that nomina -
tion and keep u from getting
one ? Because we know it
would have looked bad for
them if Al Kapone, an inde -
pendent artist, had won the
award instead of a group on
the sound track with a major
machine behind them.

Al: Honestly.... On everything |
love... | do think it was politics.
| don’t think it had anything to
do with Paul or Juicy keeping
me from gettin’ it like some
people think. | do think Sony
could have flexed their muscle.
It was politics. | ain’'t have shit.
| didn’t have no reach and no
power on none of that. The
song “Whoop Dat Trick” was
the star of that movie.

www .alkapone.biz
mysp ace.com/alkaponememphis
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Publisher’s Point twice. Being that this is a special issue,
distributed at the 2007 Southern Entertainment Awards
(a weekend of independent artists, labels, djs, producers,

S

Just My Imagination

by Anthony Colom

my four years of publishing this magazine, I've never published the same

& entrepreneurs), and The New Power Magazine, is, and
always has been about educating and motivating indepen-
dent / underground artists, | felt it was necessary to publish this point
of mine from the 5th issue (October 2003). The New Power was still
called The Mississippi Rap Report back then.

This country is full of aspiring artists, young and old. Most want
to be superstars, and most want a record deal with a major label.
That's all good, but we know that very few artists will become
superstars. And comin’ out of the South, u probably won't land a
major deal unless you've had a large number of scans at retail
stores, been in heavy rotation at radio and / or the clubs, or can
prove that you've moved a lot of units at mom and pop stores or
out of your trunk. It ain’t right, but it's the truth.

Those artists and / or business people who are brave enough to try
it on their own, they get big-ups from me. Nobody knows u like u
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Marketing and Promotion

Identify Your Image
by Bob Baker

This is an excerpt from
The Guerrilla Music
Marketing Handbook

Bands that choose to por-
tray a certain image often
attempt to mislead the
music-buying public. And
these music consumers
show their displeasure by
staying away from your
shows and new CDs in
droves. Having an "image”
implies something phony -
a facade that tries to
manipulate the people
exposed to it.

Instead of trying to com-
municate your image, start
marketing your "“identity."
An identity is an honest
expression of what your
music and personality are
all about. | know this may
be a nit-picking argument
over semantics, since
many people use these
terms interchangeably.
But if you focus on finding
your "“identity," it forces

you to send a more hon-
est message regarding
your music.

And that kind of honesty
breeds confidence and
attracts fans like magnets.

People will remember the
most fascinating part of
your marketing but not
necessarily your band or
new release. Of course,
this all depends on what
the most fascinating
aspect is. If you display
an eye-catching photo or
piece of artwork on your
ads or fliers, people may
remember the visual
image and not your band.
If you use a witty head-
line, they may remember
the humor and not your
musical message.

Music consumers are first
and foremost interested in
the benefit they get from
the music they buy. So if
you want to interest them,

relate your marketing
pitch directly to their
needs. And do it in such a
way that your band or
new release is the most
fascinating part

of your message.

For instance, the Tone
Casualties label ran an ad
in Option magazine that
still has me scratching my
head. A collage of bizarre
artwork takes up half of
the ad, while small,
"stylish" type that's hard to
read is scattered about
the other half. | think this
ad is promoting several of
the label's releases, but
I'm not sure. | know that
Tone Casualties
specializes in unconven-
tional, experimental
sounds, but this experi-
mental marketing

ploy doesn't help get the
message across.

A half-page ad from
Hannibal Records, on the
other hand, does a nice
job of using humor to get
its point made. The head-
line reads, "Did you hear
the one about the Cuban
piano player, the Tibetan
nun and the Finnish
accordionist?" The smaller
subhead underneath
explains, "It's no joke:
They've made three must-
have new world music
albums for Hannibal."
Each album then has a
one-sentence description
and that's it - short, sweet,
interesting and effective.
Just like all good music
marketing should be!

www .bob-baker .com
Bob Baker is the author
of "Guerrilla Music
Marketing Handbook,"
"Unleash the Artist
Within" and "Branding
Yourself Online." He
also publishes
TheBuzzFactor .com
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Np: Smack could
you give us
some history

on you and

the Southern
Plantation
movement? Words: Kevin Gordon

Photo: Anthony Colom

SB: Well this started like back in 1999 with a group called Misfit Mafia out of
Canton, Mississippi. I'm out of Farmhaven, but that's right up the road. | did
the group thing for a few years and in 2003. That wasn't working and it was
too big of a group to come through one door, so | said fuck it, I'll just go solo;
I'll put it out there and if it works, then I'll bring my guys back. | put the EP
out, five songs to introduce myself to the game. | really don't do mixtapes
unless the street has a demand for it, because | feel like original shit will last
longer than me rapping on somebody else's shit. | put the CD out and creat-
ed a small buzz for us inside the city. | wasn't really getting any radio play,
except in the Delta, and | appreciate them for that. We put the CD out and we
sold three thousand copies of it on the streets; then we took it to the next
step and took four of those songs and put it on the real album, Who Got
Smack? The Album. Right now we're at 14,000 units independent and
getting radio play. It created enough buzz to get some radio play on 97.9 in
Huntsville, Alabama. We're getting play in Jackson, Mississippi; Virginia;

presence; you have a lot of
staff that support s your
movement.
What does it
take for an
artist on the
independent level to get people
behind them like that ?

SB: You have to go back to your
root s, to the people you grew up
with, the ones that actually keep
it real family with you. It's not all
about the music with us every -
day. It be holidays we all get
together for family gatherings,

or it's just a regular barbecue or
stuff like that. W e live together .
We play together . We eat togeth -
er. We work together . Really, it's
bigger than music. W e just t ake
our real life situation and apply

it to the music, and as long as
we're together , we will stick

Tallahassee, Florida; Little Rock, Arkansas; Memphis; Montgomery, and a few [{eJs[Sligl=I@=Tale BRNTNeZTgi Ao [o RV (o] 310 ]

other places.

Np: We've seen you a lot, moving

around the Southeastern region in

your promo van, and we've noticed
that you have sponsorship with

EA Sports. Could you tell us

how that came about ?

SB: About two years ago, |
was down in Tallahassee,
Florida, at FAMU homecoming,
and EA had their tent set up
doing their sponsorship thing
and | talked to one of their
reps, Pryce Passareo, and
he got at me a few months
later. He needed

some music to host their
dvd, and | sent him

some of my music

and he liked it, and

ever since then

I've hosted

their dvd or

appeared on

their mixtapes,

making the music

eligible for the

video games. So

anytime | go

anywhere or if

| throw my own

event, EA sports

is going to be

right there with me.

Np: With your
movement | notice
that you guys have
a very powerful

Southern Plant ation Inc. / Farmhaven, MS

&

NP: The whole Mississippi
movement, the whole
Mississippi scene... What do you
think about it and what are you
guys putting into it to help out ?

SB: Putting unity towards it. Other
people look at how we move as a
family and it inspires them. You
know what I'm saying ? Like, we're
sticking together with it, so it
inspires them to keep their family
together and tight, and if that hap-
pens then we can all move as a
peaceful unit; one entity within the
state. | think we need to focus on
singles, and everybody needs to
stop being yes men to their camp.
If they're not making that hot shit,
then let them know that shit ain't
gonna fly in the streets. Keep the
singles rolling, for the last two
years we've had some pretty good A
music coming out of Mississippi
and its been landing on the radio,
and as long as we keep that up we
can keep a presence. Believe it or
not, people will come to a show to
see you perform one song if that's
they shit. You can build a fan
base like that. | think we just
need to keep making these hot-
ass singles that will keep these
dee jays playing our songs.
Contact: 1-601-720-2960 or
mysp ace.com/smackabatch
www.southernplantationinc.com

www .southernplant ationinc.com
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| have been with
this girl for about
3 years. All of the
sudden, | noticed
a change in her.
The hours at
work have gotten
longer, she keeps a "this bag" with
her all of the time and this year has
went to the same person' s baby
shower twice (I don't think she
remembered that she had already
told this lie once before). | really
don't want to believe that she
would cheat but, what am | left to
think at this point? Your a
chic...HELP ME!!!!

Signed,
Unknown DJay

Dear Unknown DJay,

Real Talk. | hate to bring this to you
like this, but these are DEFINITELY
signs of cheating. First thing that
you should do is decide on whether
you want this relationship. After sit-
uations like this, it is hard to trust
again and takes so much effort
from both people to make it work.
Chics are emotional beings and
usually cheat for emotional rea-

NIA KNOWS

By Nia Colom - Blackmon
sons. Ask yourself if there could
have been something that you
were not doing to pamper her emo-
tions. Did you stop spending time?
Did you stop communicating with
her? Then, You need to sit Miss
Lady down and let her know that
you ain't no damn fool! You know
better than anyone if this girl is
worth your time. Personally, | feel
that if she cheats now...she'll cheat
later.

Dear Nia,

Me and my wife have been married
for almost five years. We had our
son within the first year of our mar-
riage. Just recently, | found out that
because of an accident | had when
I was 17, | can't even produce. It's
crazy because | have to try to
search for a resemblance between
me and lil dude. | don't have a clue
on how to handle this one.

Jamal, LA

Dear Jamal,

Ifeellyourfrts=: \\ww.newpowermagazine.com

tration! This little guy has got to be
what...four or five? You have surely
bonded with him beyond measure.
My question to you and it should
also be to yourself, is... Do you
really want to know? The most
important thing is that you are the
only father that this child has
known and will probably ever know.
If you are content with being dad to
him, don't disrupt his life.

Nia is The New Power Magazine’'s
Relationship Columnist. If you're
having a relationship problem and
you'd like Nia's advice, please
email your questions to :
nia@newpowermagazine.com
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TEAM YEA YEA

Words: Anthony Colom / Photo: Yea Yea Man Records

the cds that
you've done.

Yea Yea Man
Records.....
that’s kind

of an odd
name for a
record com -
pany. What's
the story
behind the
name ?

Ski Ski : There
really isn't a
story behind

the name. It
was just some-
thing that |
came up f
with.

Where are
yall from ?

Jackson,
Mississippi.

Tell us
about
your peo -
ple.

Well, the Lh;

label is Yea
Yea Man
Records. The
group is Team
Yea Yea.
Really, we're all
solo artists, but
when we come
together to do
something as a
group, we're
called Team
Yea Yea,; kinda
like No Limit
Soldiers, Cash
Money
Millionaires....
whatever.

The group just
came together
in 2006. That
was our first
year putting out
a project.
We've done
two mix cds.

Have u put

yeayeaman records.com

an album
together yet.

No, not yet.

How many
people make
up Team Yea
Yea ?

It's me, my
homeboy Dre,
Big Hubb, Tzzy,
DJ Rafe, and
Businessman.

A lot of inde -
pendent
labels, espe -
cially new
ones, have a
local sound.
U know,,
because
they usually
don’t put a
lot into their
recordings.
Honestly , do
yall fall into
that cater -

gory ?

We don’t sound
local. Our
music gets a
good response
from the fellas
and the ladies.

Talk about

The first one
was Work
Pack Vol. 1.
That was host-
edby DJ Rafe.
The new one is
called J's,
Long Shirts,
and Fruit . With
the help of
Myspace,
we’ve been
sellin’ em
out of the trunk.
We gettin’ good
?{ﬂresponse. |
haven't got
any bad
responses,
yet.The last
one has
really been
gettin’good
response.
Niggas call-
in for fea-
tures, and
dee jays
callin’ for
the cd.
We've been
_d  nhittin’
Mississippi
and Tennessee.
Check for the
full - length
cd sometime in
‘07.

myspace.com/teamyeayea
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